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KING-SIZE COMEDY CROWDS ‘THE GREAT RACE’ 
AS CURTIS, LEMMON AND WOOD VIE FOR LAUGHS 


Imaginative Settings, Trick Cars, 


Sight Gags Abound In WB Release 


“The Great Race,” a comedy extravaganza the likes of which 
has never before been attempted on the motion picture screen, is 
everybody’s answer to entertainment. 


It roars with king-sized humor and far-out adventure; it charges 
frantically into the magical world of hair-raising special effects, 
and it gleams with the wondrous performances by Jack Lemmon, 
Tony Curtis and Natalie Wood during round-the-globe escapades. 


DO-GOODER 


Keenan Wynn is the ineffectual 
aide to hero Tony Curtis as he 
battles Jack Lemmon while Nata- 
lie Wood looks on during the 
mad Warner Bros. extravaganza, 
“The Great Race,” in Technicolor 
and Panavision, starting ...... 
AP AMER ucts eos Theatre, under 
Blake Edwards’ direction. 
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Keenan Wynn— 
Hero’s ‘Friend’ 


Twitching his bristly mustache, 
Keenan Wynn shook his completely 
shaven head and muttered, “And I 
swore I’d never again play the hero’s 
best friend.” 

Yet, Wynn was doing it again on 
the set of Warner Bros.’ “The Great 
Race,” which starts at the 
Rasa Theatre. In the Blake Ed- 
wards comedy extravaganza, Wynn 
enacts sidekick Hezekiah Sturdy to 
Tony Curtis’ heroic Leslie Gallant 
III. Natalie Wood, Jack Lemmon and 
Peter Falk also star in the Techni- 
color-Panavision release which was 
produced by Martin Jurow. 

“I spent years appearing as the 
hare-brained friend to all the hand- 
some leading men,’ Wynn recalls. 
“Then I went into TV and vowed I’d 
never be anything but a villain.” 

In “The Great Race,” Wynn ac- 
companies Curtis on a wild auto race 
from New York to Paris. During 
production, he noted, almost every- 
one in the picture was dominated 
by automobiles. 

“We would drive into the Warner 
studio, shaken by our freeway ex- 
periences, and immediately begin 
acting behind the wheels of cars. I 
think our acting was more of a con- 
tinuation of our highway-shattered 
emotions. Our director, Blake Ed- 
wards, would look at our freeway- 
frightened faces and quickly start 
shooting. To preserve the wild-eyed 
terror, I presume.” 


| Tripping The Light Fantastic 


“The Great Race,” starting ...... 
atriher cee Theatre, exploded into 
spectacular activity at Warner Bros. 
after a five-year period of incubation 
in the mind of Blake Edwards, its 
creator and director. In it he sought 
the answer to the universal desire 
for slapstick, excitement and other 
worldly adventures in the incredible 
— all of which is played against rich 
and elaborate backgrounds by richly 
talented people, making “The Great 
Race” a milestone in film-making, 
and certainly an unique experience 
in entertainment history. 

Edwards uses all the old and new 
comedic devices that the miracle of 
motion pictures has made possible. 
As a warm admirer of the Charles 
Chaplin - Laurel - and - Hardy - Harry 
Langdon type of comedy, as well as 
the derring-do of Douglas Fairbanks 
and other early-day swordplayers and 
wall-leapers, the director has made 
“The Great Race” in this mold. It was 
produced by Martin Jurow in Tech- 
nicolor and Panavision. 

Jack Lemmon in malevolent black, 
Tony Curtis in sparkling white and 
Natalie Wood in happy pink are the 
regimental leaders of this multi-mil- 
lion-dollar enterprise — one which 
is calculated to prove, among other 
things, that even in 1908, automobiles 
were man’s best friend as well as his 
deadliest enemy and also that film 
comedy can be funnier, faster and 
more elegant than ever before. 

Although there was an actual auto 
race from New York to Paris in 1908, 
and it took 170 days for the winning 
car (a Thomas Flyer) to travel 22,- 
000 miles between the two cities, this 
picture is only roughly based on that 
event. The setting and the period are 
the same, the race covers the same 
distance, but after that any resem- 
blance to reality ceases. 

Edwards’ picture had a_ seven- 
month shooting schedule which car- 
ried the company from California to 
Kentucky, to Austria and to France, 
with a climatic finale at the Eiffel 
Tower in Paris. 

Accompanying the Messrs. Lem- 
mon and Curtis in their respective 
vehicles are Peter Falk, playing 
Maximillian Meen, a shifty character 
of fumbling wickedness, and Keenan 
Wynn, playing Hezekiah Sturdy, as 
strong and honorable as Mr. Clean. 

Lemmon himself plays Professor 
Fate in black cloak and mustache 
(except when he is playing the daffy, 
dandified and royally in-bred Prince 
Devnick of Potzdorf) . Lemmon’s eter- 
nally frustrating rivalry with the 


Dorothy Provine and Tony Curtis indulge in some fancy stepping 
in this scene from the Warner Bros. comedy hit, ‘“The Great Race,”’ 


in Technicolor and Panavision, opening ... 


. atthe ..... Theatre. 


Jack Lemmon and Natalie Wood also star in this mad story of a 
round-the-world auto race. Blake Edwards directed the film. 
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heroics of Curtis, as Leslie Gallant 
III, has given him a Freudian case 
of the hates. 

Natalie Wood, with a chic black 
cigar and costume changes at every 
milestone, plays a newspapering suf- 
fragette, a girl who is determined to 
become a“scoop” reporter. It is clear 
that her car —a Stanley Steamer — 
will break down in the desert, that 
she will join Curtis in his white 
phaeton, that she will be kidnapped 
by Professor Fate, and that she will 
wind up in Tony’s arms under the 
Eiffel Tower. 

The principal automobiles were 
specially built from their non-skid 
tires up, to be driven by Curtis and 
Lemmon in their fierce and frantic 
competition. It took Warner Bros. 
craftsmen almost six months to as- 
semble the not-to-be-believed cars. 

Curtis drives the Leslie Special, a 
gleaming white-and-brass phaeton, 
and Lemmon drives the Hannibal 
Straight Eight, a square black mon- 
ster of madness and villainy. It has 
an umbrella top, pointed nose cone, 
cannon and six wheels, and can be 
hoisted eight feet into the air. The 
Leslie Special has red leather seats, 
which may be — and are — con- 
verted into a bed. 

Dorothy Provine, in a guest-star 
spot, pays Lily Olay, a saloon dancer 
with an eye for the intrepid Tony, an 
eye which, incidentally, precipitates 
a saloon brawl that endured for 15 
shooting days and accounted for 
heaven-knows-how-many black eyes 
and busted chair legs and shattered 
whiskey bottles. 

Vivian Vance, in a wild escape 
from the Lucy TV show, plays an 
editor’s wife, and Arthur O’Connell 
plays the editor. Larry Storch is the 
ornery Texas Jack, while Ross Mar- 
tin and George Macready figure im- 
portantly and sinisterly in the duels 
and chases and dungeons of the Car- 
pathian sequences. 


Provine Pouts 
As Bottles Fly 


With a flicker of her baby-blue 
eyes and a pretty pout, curvaceous 
Dorothy Provine recently set off a 
riotous saloon brawl that cost Warner 
Bros. a cool quarter of a million 
dollars. 

It was all for fun, of course. The 
pretty blonde actress was filming the 
expensive mad sequence for Blake 
Edwards’ “The Great Race,’ comedy 
extravaganza produced by Martin 
Jurow in Technicolor and Panavision 
which is scheduled to open........ 
ts thease. ate sel Theatre. 

Portraying Lily Olay, a_ stylish 
singer of the old West, Dorothy starts 
the ruckus by settling her roving eye 
on Tony Curtis, who has the heroic 
part of Leslie Gallant III. 

Fists fly. Chairs and tables are 
smashed. Balconies crash. Bars 
crumble. Glasses and whiskey bottles 
soar. Filmed over a period of several 
weeks, the big fracas wore out 35 
stuntmen, six stuntwomen, several 
hundred extras, not to mention Miss 
Provine, who had three copies of her 
$5,000 gown shredded during the ac- 
tion and found herself playing the 
face on the barroom floor. 

Just before the battle, Dorothy 
belts out a rousing song, “He 
Shouldn’t-a, Hadn’t-a, Oughtn’t-a 
Swang On Me,’ while floating on a 
cardboard crescent moon over a 
chorus line. The song is by Johnny 
Mercer and Henry Mancini. 

Dorothy Provine, who has gained 


“Unhand Him, 


You Villain!” 


Embattled Natalie Wood suffers indignities at the hands of Ross 
Martin while helpless Keenan Wynn looks on during a villainous 
episode in “The Great Race,” the Warner Bros. zany extravaganza in 
Technicolor and Panavision, which starts ....... at thes eerie... 
Theatre. Jack Lemmon and Tony Curtis co-star in the mad story 
of an auto race around the world, under the direction of Blake 


Edwards. 
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Natalie Wood's Youth 
Belies Veteran Career 


Natalie Wood, one of Hollywood’s 
youngest stars, also is one of its most 
accomplished veterans, whose screen 
portrayals have encompassed the full 
gamut of feminine characterizations 
— from small-fry gamin, to restless 
teen-ager, to dramatic roles of emo- 
tional maturity and depth. And in the 
Warner Bros. picture, “The Great 
Race,” starting ...... at tne sake ian 
Theatre, Natalie Wood indulges in 
an “everything-goes”’ comedy perform- 
ance as a pink-clad, cigar-smoking 
newspaper reporter who joins in the 
mad shenanigans, aided and abetted 
by co-stars Tony Curtis and Jack 
Lemmon in this zany extravaganza 
in Technicolor and Panavision, which 
was made under the direction of 
Blake Edwards. 

The brown-eyed, chestnut-haired 
beauty made her acting debut at the 
age of four and has been busy before 
the cameras almost continuously 
since. She is one of those rarities of 
the entertainment world who bridge 
successfully the wide abyss between 
child performer and adult star. 

In sustaining her brilliant career, 
the vivacious young Warner Bros. 
star has fulfilled the high promise 
shown during her growing-up years. 
In 1947, she was named by Parents’ 
Magazine as “the most talented juve- 
nile motion picture star of the year.” 
Two years later, she was chosen 
“child star of the year” by the Chil- 
dren’s Day National Council of New 
York and in 1955, she rated an Acad- 
emy Award nomination for her 
memorable work as James Dean’s 
high school girl friend in Warner 
Bros.’ “Rebel Without a Cause.” 

Natalie was born in San Francisco 
on July 20, 1938, the daughter of 
Nicholas Gurdin and the former 
Maria Kuleff. Her father is a prop 
maker specialist in the motion picture 
industry. 

When Natalie was four, the family 
moved to Santa Rosa, Calif., where 
director Irving Pichel was filming 
“Happyland.” Pichel employed some 
of the townsfolk as extras, including 


millions of fans through her tele- 
vision appearances on “The Roaring 
20s,” and recordings, has had four 
motion picture roles of note. Prior 
to “The Great Race,’ she appeared 
in “It’s a Mad, Mad, Mad, Mad 
World,’ “Wall of Noise” and “Good 
Neighbor Sam.” 

“The Great Race,” in addition to 
Miss Provine and Tony Curtis, stars 
Jack Lemmon, Natalie Wood, Peter 
Falk and Keenan Wynn, among 
many others. 


Not-So-Shy Beauty 


Natalie Wood, in a coy moment 
from “The Great Race,” the War- 
ner Bros. comedy hit in Techni- 


color and Panavision, which 
opens <,., atthe’... . Theatre. 
Jack Lemmon and Tony Curtis 
co-star in “The Great Race,” di- 
rected by Blake Edwards. 
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Mrs. Gurdin and her tiny daughter. 
Two years later, directing “Tomorrow 
Is Forever,” starring Claudette Col- 
bert and Orson Welles, Pichel im- 
mediately sent for Natalie. After a 
perfect screen test, she was assigned 
the role of the orphaned ward in 
the picture. Her last name was 
changed to Wood by producers Wil- 
liam Goetz and Leo Spitz because of 
their friendship with the late director 
Sam Wood. 

In 1955, Natalie came to Warner 
Bros. for her first picture, “The Sil- 
ver Chalice,” in which she played 
Virginia Mayo as a girl. She followed 
that with her brilliant performance 
in “Rebel Without a Cause.” Natalie 
was then signed to a long-term con- 
tract at Warner Bros. and a starring 
career highlighted by outstanding 
performances in such films as “Mar- 
jorie Morningstar,” “Cash McCall,” 
“Splendor In The Grass,” “West Side 
Story,” “Love With a _ Proper 
Stranger” and other major produc- 
tions. 

Natalie, following one of filmland’s 
most-publicized romances, became 
the bride of actor Robert Wagner on 
December 28, 1957, and they are 
now divorced. 


Ah! That Tony Curtis! He Gets The Gal 


And Garners Guffaws in ‘The Great Race’ 


After 40 motion pictures, ranging from musical to madcap, 
Tony Curtis has found the ideal role to challenge his many talents— 


brave, noble, daring, dramatic, 
funny. 

Curtis takes on his dream charac- 
terization playing the epitome of mo- 
tion picture heroes, Leslie Gallant 
III, in Blake Edwards’ “The Great 
Race,” comedy extravaganza for 
Warner Bros., starting at the 
Be Ea Theatre. The gigantic comedy 
adventure, in Technicolor and Pana- 
vision, also stars Jack Lemmon (as 
the villain’s villain), Natalie Wood, 
Keenan Wynn and Peter Falk. Martin 
Jurow produced the attraction. 

In “The Great Race,” Curtis sets 
out to prove he can do everything 
better than everyone else — and does, 
as a good hero should. Always 
dressed in white, for black is the 
color of a true villain, Curtis treats all 
courteously and considerately — even 


World's Wildest 


adventurous, and uproariously 


his enemies, whom he battles with 
formidable precision and colorful im- 
provisation. 


For Curtis, the entire enterprise 
was a wild, joyful experience. Be- 
sides being the irreproachable hero, 
he engages in flashy acrobatics that 
delight him. One of Hollywood’s most 
devoted car buffs, he also drives a 
fantastic hand-made automobile in 
breakneck competition with Lemmon, 
in the wildest auto race ever filmed, 
New York to Paris. 


Daredevil dramatics? Well, for 
openers, Curtis dangles by his heels 
from the gondola of a balloon, races 
motorboats crazily, swims a cold Aus- 
trian lake, leaps castle ramparts. 


Cars Set Mad 


Moil in Zany ‘The Great Race’ 


The century’s most astonishing 
automobiles, original, incredible and 
awesome, perform with scene-snatch- 
ing precision in the hands of Tony 
Curtis and Jack Lemmon in Warner 
Bros.’ extravaganza-on-wheels, “The 
Great Race,” Blake Edwards’ new 


Bungler 


Peter Falk as Villain No. 2, bun- 
gles his way into laugh after 
laugh in “The Great Race,” the 
Warner Bros.’ comedy hit directed 
by Blake Edwards and co-starring 
Tony Curtis, Natalie Wood and 
Jack Lemmon in Technicolor and 
Panavision at the ..... Theatre, 
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Cartoonist’s View Of ‘The Great Race’ 


motion picture in Technicolor and 
Panavision, which is due to start.... 
at the Theatre. 

The cars are in riotous competi- 
tion in a race from New York to 
Paris, and from the first explosive 
blastoff to the roaring finish at the 
Eiffel Tower, they are machines of 
character and distinction. 

Since Tony is the hero and Jack 
the villain, their respective cars 
match their owners’ moods. They 
were built by Warner Bros. studio 
craftsmen under the affectionate su- 
pervision of Danny Lee, special ef- 
fects expert, and art director Ferdie 
Carrere — with a sharp eye to the 
characters they play. 

Tony’s Leslie Special, for instance, 
is long, lush, white and shining. It 
is a phaeton with red leather seats 
and brass wickerwork decor, and it is 
laden with white luggage to match 
the white costumes and spirit of its 
driver. Its seats may be made up into 
a comfy bed, an accomplishment 
which is taken advantage of as Tony, 
accompanied by Natalie Wood, is 
stranded in an Arctic blizzard. They 
share their cozy accommodations with 
the villain and an uninvited polar 
bear and several magnums of cham- 
pagne. 

On the other hand, take Jack Lem- 
mon’s Hannibal Straight Eight. It is, 
indeed, a black monster right out of 
an Indianapolis nightmare. It is 
equipped with a hidden cannon 
which pops out to blast enemies; it 
carries a fiery nose cone (for burning 
through icebergs or roasting wienies) , 
and a multi-colored smoke screen 
device to confuse opponents. 
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Noble Hero 


Heroic Tony Curtis is truly noble 
as Leslie Gallant Il, who foils the 
evil doings of Jack Lemmon 
in the “The Great Race” a War- 
ner Bros.’ comedy extravaganza 
directed by Blake Edwards in 
Technicolor-Panavision with Nat- 
alie Wood as the cuddlesome, 
cigar-smoking heroine. The film 
opens..... avthe. 2.3: Theatre. 
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Dramatic O’Connell 
Is Deft Farceur 


Arthur O’Connell specializes in 
making classics of dramatic character 
roles, aided by his distinguished ap- 
pearance. Yet, he is equally adept at 
comedy — subtle to slapstick. 

In Warner Bros.’ “The Great 
Race,” Okie, as O’Connell is called, 
runs the range, portraying an extra- 
ordinary New York newspaper edi- 
tor, vintage 1908, in the Blake Ed- 
wards comedy extravaganza, directed 
by Edwards and produced by Martin 
Jurow, opening...at the ...Theatre. 

As an anti-feminist in the Techni- 
color-Panavision auto race com- 
edy, he is harassed by reporter Nata- 
lie Wood, a raving suffragette, and 
Vivian Vance, his wife who joins the 
women’s rights movement. For par- 
tial respite, he assigns Natalie to 
cover the zaniest automobile race 
ever held — New York to Paris 
— between hero Tony Curtis and 
villain Jack Lemmon. 

Recipient of two Academy Award 
nominations for his excellent charac- 
terizations, O’Connell made _ his 
screen debut in 1941. 


Famous cartoonist Al Hirschfeld was turned loose by Warner Bros. to draw his impressions of “The 


Great Race,” the wild comedy in Technicolor and Panavision which opens 


at the ..... Theatre. 


The cartoonist came up with this incisive scene which shows star Natalie Wood in a state of distress 
and partial undress on an ice floe in the Bering Straits while fellow stars Tony Curtis and Jack Lemmon 
search for help and fish for food. In the background are the two crazy cars which have brought 
them to this point and are themselves stranded. Blake Edwards directed “The Great Race.” 
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Jack Lemmon Likes Being Bad 
—It's Such Good Clean Fun 


“No doubt about it, being bad is good, clean fun,” comments 
Jack Lemmon on screen villainy. “Anything goes. It’s great.” 
Lemmon sneers, snarls and casts evil eyes as the consummate 
villain, Professor Fate, in “The Great Race,” Blake Edwards’ 
comedy extravaganza for Warner Bros., directed by Edwards and 


produced by Martin Jurow, starting 
at the Theatre. 

“IT can smile crookedly, laugh fero- 
ciously, frown constantly,” Lemmon 
says of his black-cloaked, black- 
hearted role in the production, filmed 
in Technicolor and Panavision. “It’s 
an all-out exercise in badness.” 

As Professor Fate, Lemmon en- 
gages hero Tony Curtis in unending 
competitive exploits, climaxed by a 
mad auto race from New York to 
Paris. During the race, Lemmon uses 
against Curtis every dirty trick de- 
vised, even kidnapping lovely Natalie 
Wood. Continuously thwarted, how- 
ever, the villain turns into a writhing 
mass of frustrated hate. 

All is played for laughs, naturally. 
“Luckily, I’m the kind of villain peo- 
ple can hiss with pleasure,’ notes 
Lemmon. “It’s easier to sympathize 
with a blackguard who is so blatantly 
villainous. There’s nothing subtle 
about Fate — he’s just plain 
horrible.” 

Surely, for the physical punishment 
Lemmon endured in filming this ad- 


Gags All the Way 
In ‘The Great Race’ 


Shakespeare once suggested “laugh 
yourself into stitches” ... and “The 
Great Race” sews up how] after howl 
as the Warner Bros.’ comedy hit, in 
Technicolor and Panavision, scores 
its mad, merry way across the..... 
Theatre screen, on ...... With Tony 
Curtis, as the noble hero whose white 
costume betokens his purity of soul 
and heart, and Jack Lemmon, the 
dark-draped villain with a heart and 
mind as black as his deeds, “The 
Great Race” pits the stars into a 
hilarious auto race around the world 
from New York to Paris by way of 
Bering Strait, for fame, fortune .. . 
and the cigar-smoking sophistication 
of suffragette-reporter Natalie Wood. 

Under the direction of Blake Ed- 
wards, the gags run a zany course, 
from a custard pie-throwing  se- 
quences that would bring cheers from 
Mack Sennett, to hilarious derring-do 
on balloons, in the desert and un- 
stable ice floes. Through this madcap 
course, Curtis and Lemmon keep a 
steady, and sometimes unsteady 
course sided and abetted in their 
lunatic shenanigans by Keenan Wynn 
and Peter Falk. Keeping the pace on 
a hectically zooming level is the musi- 
cal score penned by Academy Award 
winner Henry Mancini. 


The Lady Gets Pie-Eyed 


venture in beastliness, he deserves the 
season’s endurance trophy. There was 
hardly a working day during the 
seven months of filming that he 
wasn’t pummeled, dirtied, punched, 
whacked, pinched, slammed and 
pushed while exercising his inept 
villainy. 

For five days, he was completely 
covered with loathsome gobs of 
cream, in filming the screen’s great- 
est pie fight. 

“Pie in the face may look funny,” 
he says, “but a little goes a long way. 
After a while your eyes begin to burn, 
the filling hardens, and the impact 
feels more like marbles than choco- 
late mousse.” 

Everlastingly civil, unruffled, he 
went about his work, manifesting 
good humor and understanding. Yet, 
Lemmon instantly shed his off-stage 
poise to pick up his madcap antics 
on camera. Casting reason and seren- 
ity aside, Lemmon hurtled himself 
into the Professor Fate role with the 
ferocity of a schizophrenic rhino. 


| Hiss! Hiss! Hiss! 


Jack Lemmon earns his hisses as 
the deep-dyed villain in the War- 
ner Bros.’ new comedy, “The 
Great Race,” in Technicolor and 
Panavision, opening .... at the 
Theatre. Tony Curtis is 
the gallant hero and Natalie 
Wood is the lovely heroine in this 
mad story of a wild ’round the 
world auto race directed by Blake 
Edwards. 
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Pies away—in that good old Mack Sennett tradition—finds Natalie 
Wood on the receiving end of custardy goo in one of the hilarious 
scenes that pile laughs on laughs in Warner Bros.’ comedy extrava- 
ganza, ““The Great Race’’, in Technicolor and Panavision, which is set 


to open ...... at the ’..:.... 


Theatre. Directed by Blake Edwards, 


Jack Lemmon is the villainous counterpart to noble Tony Curtis and 
Keenan Wynn and Peter Falk are assistants. 
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Evil Vs. Good 


The spirit of triumphant good and the spirit of frustrated evil meet 
and compete in “The Great Race”, Warner Bros.’ new comedy in 
Technicolor-Panavision which opens ........ at the 
Theatre, Photo from the film shows the rivalry, as personified by stars 
Tony Curtis and Jack Lemmon, The other topliner in the new film 
is Natalie Wood, who plays a cigar-smoking suffragette reporter. 
“The Great Race” was directed by Blake Edwards and produced by 
Martin Jurow. Henry Mancini wrote the music. 
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Splurch’ Makes A Giant Splurge 


In New Comedy, 


Spawned in a 1913 Keystone Com- 
edy, the pie-in-the-eye bit has earned 
Hollywood millions of dollars and 
laughs. Mack Sennett, who invented 
the pie bit, started with one pie, 
caught the action in less than one 
minute of filming, went on to develop 
the comedy form and came up with 
a name for it — “splurch.’ 

Fifty years later, Sennett’s pie 
“splurch” reached the peak of cine- 
matic perfection at the hands of 
Blake Edwards, young Hollywood 
master of visual comedy, who directed 
“The Great Race,” new Warner Bros. 
release which opens ...... at the 
«sees Theatre, with Tony Curtis, 
Jack Lemmon and Natalie Wood 


The Great Race” 


starred. 

“In “The Great Race,” the pie-in- 
the-face bit took on jet-age speed 
and proportions. For the maddest pie- 
fight ever filmed, the cost was $100,- 
000, and a total of 2,357 messy mis- 
siles were flung by Curtis, Lemmon, 
Miss Wood and co-stars Peter Falk 
and Kennan Wynn at each other 
until a huge set — and they — were 
literally covered from head to foot. 
The riotous scene, running about 
four minutes, took five days to film. 
After that, a five-man crew required 
four days to clean the sound stage. 
The pastry statistics do not include 
the eight-foot-high, 1500-pound cake 
into which Lemmon dives. 


Peter Falk Plays 
Bungling Bad Man 


The secret to successful screen vil- 
lainy is bungled malevolence, accord- 
ing to Peter Falk, who has added 


off-beat comedy to his many talents. 


Falk makes villainy absolutely 
charming and hilarious in the role of 
Maximillian Meen, left-hand man to 
Jack Lemmon, head heavy, in Blake 
Edwards’ “The Great Race” for 
Warner Bros., now at the ...... 
Theatre. The good guys in the com- 
edy extravaganza, directed by Ed- 
wards, are Tony Curtis, Keenan 
Wynn and spritely Natalie Wood. 


Falk’s meanness in the attraction, 
produced by Martin Jurow in Techni- 
color and in Panavision, is more 
fumbling than harmful. Every male- 
volent trick he attempts backfires 
with immutable justice. 


If Lemmon builds a submarine, 
Falk pinions his boss’ hands in the 
periscope mechanism. Let Lemmon 
fire a torpedo at hero Tony Curtis 
and Falk misdirects it so it blows 
up its dispatcher. In a crowning 
achievement of absurdity, Falk, as the 
goofy villain garbed in long, black 
coat and gangster fedora, pushes 
the wrong button and blows up Paris’ 


Eiffel Tower. 


Shed of his cloak of inept villainy, 
Falk is a serious actor and expert 
pool player. Holding a master’s de- 
gree in public administration and 
having the appearance of a shifty 
horse-trader, Falk had to be a con- 
summate actor to create and enliven 
such a character as Maximillian 


Meen. 


A former efficiency expert for the 
state of Connecticut, under governors 
Lodge and Ribicoff, Falk studied at 
Hamilton College in New York, the 
New School for Social Research and 
Syracuse University. He decided, 
however, that he was more interested 
in dramatics than efficiency. Encour- 
aged by actress Eva LeGallienne, he 
chucked paper work for acting. 

In addition to television, Falk has 
starred on Broadway in “The Passion 
of Joseph D,” and in such motion 
pictures as “Robin and the 7 Hoods,” 
“Tt’s a Mad, Mad, Mad, Mad World,” 
“A Pocketful of Miracles,” and now, 
“The Great Race.” 


The Story In Pictures 


‘THE GREAT RACE’ 


“The Great Race,” coming .... 
Theatre. is a recapitulation of the best visual 
sereen devices of the silent motion picture era, 
plus the advantages of Technicolor and Panavi- 
Starring Tony Curtis, Jack Lemmon and 
Natalie Wood, and co-starring Peter Falk, Keenan 
Wynn, Arthur O’Connell, Vivian Vance, Dorothy 
Provine, Larry Storch and Ross Martin, the new 
Warner Bros. comedy recounts a wild automobile 
race from New York to Paris at the turn of the 
Here, in photos from “The Great Race,” 
Photo 1, a cigar-smoking suffragette, 
Natalie Wood, invades the office of New York’s 
biggest newspaper and demands an assignment to 
«over the forthcoming New York- Paris race. 
When the editor is exhausted, she wins the assign- 
Photo 2, the racers line up for the start, 


sion, 


century. 
is the story. 


ment, 


a eR OS, 8 e (0 0. 16 


Hero Vs. Female 


The Great Leslie, a hero who conquers everything including women, 
takes Maggie Dubois, an independent-minded gal reporter, in hand 
in this scene from “The Great Race’”’, Warner Bros.’ new Technicolor- 
Panavision comedy which opens ......... HERMES ceed ee anele te « 
Theatre. Tony Curtis stars as Leslie, Natalie Wood stars as the report- 
er, and Jack Lemmon stars as Professor Fate, Leslie’s implacable 
rival. “The Great Race”, produced by Martin Jurow, was directed 
by Blake Edwards. Henry Mancini wrote the score of the film. 


(Special Publicity Still) 


Mat 2-C_ Still No. 479/105 


Director Edwards’ Cry Of Action 


Meant Just That In Great Race’ 


When director Blake Edwards 
called for “Action!” during the film- 
ing of “The Great Race,” new 
Warner Bros. Technicolor-Panavision 
comedy which opens ..... . at the 
see Theatre, that was precisely 
what he got — constant, frenetic ac- 
tion from the performers and the 
props, too. For “The Great Race” is 
a zany entertainment, and fast and 
furious action is the staple of zany 
pictures. In the new release stars 
Tony Curtis, Jack Lemmon and Nata- 
lie Wood are perpetually being pro- 
pelled by some marvelous vehicle, or 
moving rapidly on their own limbs. 

Hollywood calls inanimate objects 
which do something “action props,” 


and “The Great Race” is alive with 
them. The most impressive of these 
action props are two hand-built, 
never-to-be-seen-again automobiles, 
one black for Jack Lemmon because 
he is the spirit of evil, the other white 
for Tony Curtis because he is the 
spirit of good. Then there is a dirigi- 
cycle, an elongated airborne balloon 
with a tandem bicycle under its belly. 
There are also a rocket-sled which 
rides railroad tracks, a vicious torpe- 
do which homes-in on the loudest 
sound in an area, a beautiful red- 
white-and-blue hydrogen balloon 
with wicket basket below, an old 
pusher-type biplane and a submarine. 


Special Publicity Mat No. 1; request from 
Campaign Plan Manager, Warner Bros., 
666 Fifth Avenue, New York, N. Y. 10019 


A 


has only his dim-witted assistant, played by Peter Falk. Nobody is happy because the 
floe is sinking, but eventually they are saved, and the rivals resume the race. Photo 
6, arrived in Paris, Lemmon wins the contest but refuses the victory because Curtis 
was busy kissing the reporter at the finish-line. Curtis and Miss Wood wind up in a 
romantic, if quarrelsome, marriage and Lemmon hurls a new challenge to a return 
engagement via automobile. “The Great Race” was produced by Martin Jurow and di- 
rected by Blake Edwards, who wrote the screenplay with Arthur Ross. 


Photo 3, caught in a palace, 
Tony Curtis and Natalie Wood become entangled in a_ pie-fight between rival 


and prominent in the field is the gal reporter. 


palace factions and wind up encrusted with goo. Photo 4, during a stop in a 


Western town, a brawl breaks out in a saloon, Curtis is knocked out and the eager 
reporter makes sure she gets a shot of the action, but her camera is destroyed. Photo 
5, the final rivals in the race, Tony Curtis and Jack Lemmon, find themselves on an 
ice floe loose in the Bering Straits. Curtis has Miss Wood for company, but Lemmon 
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Contraptions Add Convulsions To Comedy 


Special Publicity 
Mat No. 4 


This eye catching 
layout should be 
good for a plant in 
your Sunday paper. 
See that your editor 
gets it. Request FREE 
mat from: 


Campaign Plan 
Manager 


The wild comedy of “The Great Race,” new Warner Bros. release in Pana- 
vision-Technicolor which opens ...... at the ...... . Theatre, is made 
wilder and more mirthful by the imaginative contraptions with which direc- 
tor Blake Edwards filled the film. Here are some of them. Left, a dragon- Wa rner Bros. 


faced rocket which hurtles down a railroad track, then unexpectedly blasts 


off into the stratosphere with evil-minded Jack Lemmon and Peter Falk Pictures 

aboard; center, a color-striped hydrogen balloon from the bottom of which D 

Tony Curtis makes a daredevil escape while tied into a straitjacket; upper 666 Fifth Avenue 
right, a super-speedy motorboat in which Curtis breaks the world’s water N ew York 19 7 N. ¥.. 


speed record and almost gets blown-up by Lemmon; lower right, a dirigi- 
cycle—dirigible and bicycle combined—from which Lemmon and Falk 
conduct upper-air espionage. “The Great Race” stars Curtis, Lemmon and 
Natalie Wood. The score was written by Henry Mancini. 


Astonishing Autos Appear In Film 


Special Publicity 
Mat No. 5 


For off -the- theatre 
page planting, here is a 
greatlayoutfor 


‘GREAT RACE.' Order 
it today, show it to your 


° ! 
editor. It FREE. Re- The century’s most astonishing and original automobiles play starring 
quest from: roles in “The Great Race,” new Warner Bros, comedy in Panavision 
and Technicolor which opens ...... at the ...... Theatre. The cars, 
shown at left with suffragette-reporter Natalie Wood ready to start 
them off, cost about $25,000 apiece to build. They were constructed by 


Campaign Plan 


; Manager a crew of Warner technicians and conceived by Danny Lee, special effects 
expert, and Ferdie Carrere, art director, both of whom are seen in the 

Wa rner Bros. Pictu res photo at right. The black car was developed to parallel the black character 
Jack Lemmon portrays in “The Great Race.” It has a cannon to mow 

666 Fifth Avenue down enemies, a nose-cone to melt snow and ice, a smokescreen to 
cause confusion, and it rises 12 feet in the air to enable escape, The 

New York 19, N. \ white car, made to suit the white spirit of Tony Curtis in the film, is 


simply a gorgeous, luxurious phaeton. Curtis, Lemmon and Miss Wood 
star in “The Great Race.” Blake Edwards directed, Hnry Mancini wrote 
the music of the film. 
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Cartoon For Heralds, Coloring Contests 


Special Publicity 
Mat No. 2 


Plan to put out a her- 
ald, or stage a color- 
ing contest, using 


this eye - catching 
sketch by noted car- 
toonist Al Hirschfeld. 
Don't forget to in- 
clude playdate infor- 
mation. To obtain 
FREE 4-column mat, 
request from: 
Campaign Plan 
Manager 
Warner Bros. Pictures 
666 Fifth Avenue . 
New York 19, N. Y. 


)) 


1» =D) 


s). 


More than 2,000 costumes were created for Warner Bros.’ zany 
Technicolor-Panavision comedy, ‘““The Great Race,” which opens 
.eeeee.. at the ......... Theatre. Designer Don Feld took 
eare of the men’s costumes and put stars Jack Lemmon into 
sinister all-black and Tony Curtis into hearty all-white to show 
their characters. Designer Edith Head launched star Natalie Wood 
on lovely basic pink, as seen in Photo 1, then went on as follows: 
Photo 2, for Artic weather, a red wool floor-length coat, pants of 
red silk crepe, boots and gloves of brown suede and brown mink 
for trim; Photo 3, for riding, a jacket, breeches and skirt of beige 
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wool gabardine with black velvet trim; Photo 4, for evening, a 
gown of black net over satin, and beaded bodice; Photo 5, for 


adventuring, a corset of pink satin with lace applique, and black 
lace hose with lace ruffle; Photo 6, for marriage, a gown of white 
satin and lace, a high cone veil with gardenia trim made of tulle, 
white alex jersey gloves, white satin pumps and bouquet of silk 
gardenias. ““The Great Race’’, which tells the story of a wild 1908 
auto race from New York to Paris, was directed by Blake Edwards 
and produced by Martin Jurow. 


Special Publicity 
Mat No. 3 


The sensational clothes 
Natalie Wood wears in 
‘GREAT RACE ' will cre- 
ate interest in any wom- 
an's page editor. Show 
‘em this one and pick up 
added advantages for 
your playdate. To get 
FREE 4-column fashion 


mat, request from: 


Campaign Plan 
Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


Reserved - seat and other early engage- 
ments of THE GREAT RACE'evolved many 
interesting and effective ways to exploit 
this unusual picture. What follows is a 
round-up of the most successful stunts that 
were used before. They should be just as 


GREAT EXPLOITATION... 


SING-ALONG: announce in your lobby that on a given 
night, ahead of opening, there will be a sing-along event 
in the theatre. Get an old-time player-piano on stage, have 
a popular radio or teevee personality on hand to lead the 
sing-along. Also play the songs from the 'RACE' album 
on your p.a. system, while the public sings these, too, under 
the stimulus of the song-leader. 


good in your own situation. 


SCREENINGS: the RCA dealers in your area should, 
of course, be invited to a screening, but don't stop there. 
In many towns, much advantage was gained from screen- 
ing ‘GREAT RACE' for youngsters from orphanages, the 


PIES: Stage either a pie-throwing or a pie-eating con- 
test outside your theatre, for the opening or in advance. 
The pie-throwing idea revolves around obtaining the pres- 
ence of well-known people who will let themselves be splat- 
tered with goo for the sake of charity. Deejays are the best 
bet for this, though other local personalities might also 
take part. The public is invited to come to the theatre, pay 
a given amount such as a dollar, obtain a pie to heave at 
a favorite target. The money, of course, goes to a local 
charity. For spontaneous hilarity, good coverage from 
communications media and sell for the picture, this one 
is hard to beat. A variation is to arrange for two rivals, such 
as two deejays, to hold a pie-throwing battle with each 
other. Another variation is to let the winner of an antique 
car race (described below) belt the losers with pies. The 
pie-eating contest can be held among local celebrities, with 
prizes for the fastest eater, or the slowest, or can be thrown 
open to the public, also with prizes. A pie-eating contest 
can be staged for the general fun of it, or can be tied-in 
with a charity. Get a local bakery to supply the pies, and 


Y's, the Scouts, newsboys' groups and the like. The picture 
is something kids love and talk about afterwards. 


TEEN-AGE PREMIERE: through a newspaper, or a 


radio or television station, solicit nominations by teen-agers 
of the high schoolers who most resemble the stars of 
‘GREAT RACE’. The winners can be special guests at a 
teen-age ‘premiere'’ (actually a special showing), can re- 
ceive flowers, dinner and so on. In one town, a department 
store took up the idea as a way of getting youthful cus- 
tomers into its suburban outlets. The store sought out the 
look-alikes and also invited the editors of 300 high school 
papers to come to the ''premiere'' and brought them into 
town in buses for which the store paid. 


GAS STATIONS, CAR DEALERS: The connec- 
tion between 'GREAT RACE' and such enterprises as gas 
stations and car dealers is very strong. Take advantage of 


try to get them to publicize the stunt through their own 
ads, outlets, packages and so on. 


SOUND-ALIKE CONTESTS: deejays are naturals 


ANTIQUE CARS: In every city there are owners of 


vintage automobiles. Sometimes they are organized as a 
club, sometimes not. But they are always proud of their 
cars, and usually very cooperative. Stage a parade of such 
cars for the opening, or hold a race between a town 20- 
25 miles distant and your town, with the race to wind up 
at your theatre. Have a welcoming band on hand to greet 
the drivers, who may be rival deejays or social figures or 
political or civic leaders. Have a group of girls in period 
costume in the cars, if you hold a parade, or as part of the 
welcoming committee if you have a race. Give the winners 
a trophy, try to get the mayor to make the presentation. 
In some towns, either the race or the parade have been 
made the occasion for an official proclamation. Try to get 
one in your community. Don't forget newspaper, radio and 
television coverage, for such events are always worthy of 
attention. 


for a contest which aims to get the local person or persons 
on the air who sound most like Peter Falk in 'THE GREAT 
RACE’, for instance, or any of the other stars. Prizes can 
be albums or promoted merchandise. 


a 


STICKERS: start a teaser campaign, and a lot of talk 


“going with a set of stickers which read: ''Prof. Fate was 


here" or ''The Great Leslie was here.’ Use the appropri- 
ate photos, if you wish, but don't add playdate informa- 
tion. The stunt should be done well in advance to get 
maximum mileage. 


this by tieing-up with them. You can do so by working 
them into an antique car parade, for example. Or you 
can make up displays of the great cars from the film 
paired with the great cars of today. In one city, a gas 
station chain was involved this way: the chain gave out 
entry blanks to the public on which contestants picked the 
probable winners of a vintage car race where deejays 
were the drivers; the deejays' station broadcast route 
directions which listeners passed on to the drivers: mem- 
bers of the public who had filed entry blanks on the win- 
ners received prizes ranging from motorcycles to a year's 
supply of gas and oil from the cooperating chain of 
stations. 


FASHION SHOWS: The colorful costumes of 
‘GREAT RACE ' are an ideal peg on which to hang a then- 


and-now fashion show. Contact a good store in town and 


suggest the tie-up. 


WEEKEND PACKAGE : -inigne.*¥tuetion whore 
‘GREAT RACE' played, a well-known hotel advertised in 
the papers of 50 surrounding communities, offering a pack- 
age-deal on a 'GREAT RACE' weekend. Room, meals and 
admission to the theatre all at established prices, of course, 
but being collected in a package made them more attrac- 
tive and feasible. 


TEEN-AGE DEEJAYS: with or without 


a teen- 


age ‘premiere’, it is important to go after the radio 
personalities who are the favorites of the young crowd. 
‘RACE’ is a happy and enjoyable picture for this segment 
of the public, and the Mancini music is a special lure. Plan 
to have special screenings for the young guests of deejays, 
and by all means get the music played on the local airwaves. 


--- for ‘THE GREAT RACE’ 
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RCA VICTO 
WITH ‘GREAT 


KAVICTOR 
jane anothers “i QVNAGROOVE 


ah ory 


MUSIC FROM THE FILM SCORE aL AND act BY 


Master musician Mancini scores again with his 
music for the wild and wacky new film, ‘‘The Great Race.” 
The selections range from the beautiful ballad 
“The Sweetheart Tree” to the rousing ‘‘The Great Race March” 
to the rollicking ‘‘Pie-in-the-Face Polka” 
and many others. 


NEW on RCA VICTOR 


DEALER IMPRINT 


LPM-402 


CHARGEABLE TO 65-9 
REQ. PM-223 MANCINI THE GREAT RACE (280-LINE) AD MAT 


Shown above is one of the co-op news- 
= = paper ads RCA Victor is running in con- 
junction with ‘GREAT RACE’ playdates. 


2 Matahs Wea 

‘pace sel by outatanding Mancini numbers lke "The Swertheart | 

[Tree Pisin the Face hotks,” They're OFF.” He Shoulda tA, 
Hadas, Oughtn lA Swang On Met and “Push the Button, 


This is the colorful “GREAT RACE’ win- 
dow streamer that RCA Victor got up 
for their dealers and for you. The stream- 
er can be effectively utilized as a display 
in record shops, book stores, department 
stores and many other kinds of shops. 


he ig way round! Starting Jack Lemman, T ony Cart 


and Barothy Proving, this hiltsrious romp hay iS 


Hux?” Eleven great numbers in oll that make thie: 
ies albus oe Seentest fas = the neey ee 
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The black-and-white ad shown here is 
the national consumer ad that has ap- 
peared extensively in popular magazines 
distributed across the country. The ad 
is part of RCA Victor’s national pre- 
release advertising campaign prepared 
for ‘THE GREAT RACE.’ 


Check your local record shop to make 
sure they have a full stock of these 
effective co-op ads, then work out a 
joint campaign with them. 


This is the ad that has appeared in 
record and film trade magazines and 
newspapers. RCA Victor has gone all- 
out to assure themselves ... and you 
. . . of maximum exposure and turn 
‘GREAT RACE’ into a big winner. 


TUNES UP BIG WINNER 
RACE’ PROMOTION DRIVE 


Henry Mancini, Academy Award-winning 

composer, has a sure winner in his sound- 

track album for ‘THE GREAT RACE.’ RCA 

em Victor, which issued the record, has 
: gone all-out in its promotional plans and 

materials to get the full potential there is 
in the Mancini album .. . for the record 
company itself, AND FOR YOU. Part of 
the job has already been done through an 
extensive national pre-release magazine 
and newspaper advertising campaign by 
RCA. Now, in conjunction with ‘GREAT 
RACE’ playdates, exhibitors can get a tre- 
mendous added assist from the counter 
and window display material, as well as 
the co-op ad mats, shown on these pages. 
RCA distributors everywhere have been 
alerted to all the promotional possibilities 
of both the film and the album. It is in your 
best interest to make the maximum use 
possible of this fine promotional material. 


HERE’S WHAT YOU DO: 


| . .. check your record shops to see if they 
are stocked with the display materials 
and co-op ads, then work out a joint cam- 
paign with them; 

... contact your local deejays to make sure 
the album is getting its fair share of play 
well in advance of your opening; 

... for additional materials, and to assure 
yourself of the fullest pre-opening ex- 
posure, use the list below and contact 
your RCA distributor TODAY. 


WINDOW STREAMERS AVAILABLE 


Exhibitors showing “THE GREAT RACE’ will want to get on board the powerful 
promotional-sales campaign RCA Victor worked out for the album and the 


picture. Your local RCA Victor distributor has a stock of attractive window 
streamers which have room for your theatre-imprint. Contact him right away 


and make arrangements for imprinting and planting among dealers in your 
community. 


RCA Victor Record Distributors 


ALBANY, N. Y. 
RCA Distributors, Inc. 
991 Broadway 

Gerry Griffith 
ATLANTA, GA. 
RCA Victor Distr. Corp. 


1500 Marietta BI’vd. N.W. 


J. A. Wallace 
BALTIMORE, MD. 
D & H Distributing Co. 
2025 Worcester St. 
Lester Pyle 

BILLINGS, MONT. 
Interstate Distributing Co. 
457 Daniels 

James Whitson 
CAMBRIDGE, MASS. 
The Eastern Company 
620 Mtmorial Drive 

A. J. Shuffer 
CHARLOTTE, N. C. 
Southern Radio Corp. 
1625 W. Morehead St. 
H. F. Fesperman 
CINCINNATI, OHIO 
Ohio Appliances, Inc. 
7624 Reinhold Drive 
Jerry Weiner 
CLEVELAND, OHIO 
Main Line Cleveland, Inc. 
1260 East 38th St. 
Michael Spence 
DALLAS, TEXAS 
Adleta Company, Inc. 
1914 Cedar Springs Ave. 
David Eisenlohr 
DENVER, COLO. 
Ward Terry & Co. 

70 Rio Grande Blvd. 
Robert Davis 


DES PLAINES, ILL. 
RCA Victor Distr. Corp. 
424 East Howard Street 
Ralph Ergas 
DETROIT, MICH. 
RCA Victor Distr. Corp. 
7400 Intervale Avenue 
D. J. MacDonald 


E. HARTFORD, CONN. 


Radio & Appliance Distrs. 
95 Leggett St. 

Alan Sack 
HARRISBURG, PA. 

D & H Distributing Co. 
2525 No. Seventh Street 
Dave Press 

HONOLULU, HAWAII 
RCA Victor Distr. Corp. 
432 Keawe Street 

Arthur Kay 

HOUSTON, TEXAS 

J. A. Walsh & Co., Inc. 
4301 Gulf Freeway 

W. Whitehead 
INDIANAPOLIS, IND. 
Associated Distributors, Inc. 
210 S. Meridian St. 

Mr. Lynne Jenks 
KANSAS CITY, KAN. 
RCA Victor Distr. Corp. 
Fairfax & Funston Roads 
Gilbert Karwoski 
KNOXVILLE, TENN. 
McClung Appliances 

310 Georgia Street N.E. 

A. W. Smith 

LOS ANGELES, CAL. 
RCA Victor Distr. Corp. 
6051 Telegraph Road 

D. G. Pearce 


MEMPHIS, TENN. 
McDonald Brothers Co., Inc. 
944 South Bellevue 

Charles Smith 

MIAMI, FLORIDA 

Sea Coast Appliance Distrs. 
3575 N.W. 60th Street 
Jon Shockey 
MILWAUKEE, WISC. 
Taylor Electric Co. 

4080 N. Pt. Washington Rd. 
Peter D. Stocke 
MINNEAPOLIS, MINN. 
F. C. Hayer Company 

250 Third Avenue North 
Arthur R. Patch 
NEWARK, N. J. 
Krich-New Jersey, Inc. 

428 Elizabeth Avenue 

N. I. Saurman 

NEW ORLEANS, LA. 
McDonald Sales Corp. 

5500 Jefferson Highway 
Milton Munch 

NEW YORK, N. Y. 
Bruno-New York, Inc. 

460 West 34th Street 

Phil Silverman 


OKLAHOMA CITY, OKLA. 


Dulaney’s 

100 N.W. 44th Street 
Clyde Ball 

OMAHA, NEBR. 
Sidles Company 

7302 Pacific Street 

Ralph Woodard 
PHILADELPHIA, PA. 
Raymond Rosen & Co., Inc. 
51st St. & Packside Ave. 
Paul Knowles 


PITTSBURGH, PA. 
Hamburg Brothers 

213 Galveston Avenue 

Mort Locker 
PORTLAND, ME. 
Commercial Distributors 

50 Diamond Street 

John Jannace 
PORTLAND, ORE. 
North Pacific Supply Co. 
2950 N.W. 29th Avenue 
Harry Salvus 

SALT LAKE CITY, UTAH 
Huish Distributing Co. 
2525 South 8th West 

Ross Davis 

SAN ANTONIO, TEX. 
The Perry Shankle Co. 
1801 South Flores St. 

J. J. Schneider 

SAN FRANCISCO, CAL. 
Calectron 

33 Gough Street 

M. B. Kirk 

SEATTLE, WASH. 
Fidelity Electric Co., Inc. 
5301 Shilshole Ave. 
Wallis Tolles 

ST. LOUIS, MO. 
Interstate Supply Co. 
4445 Gustine Avenue 

R. N. Decker 
SYRACUSE, N. Y. 
Morris Distributing Co. 
1153 W. Fayette Street 
Oscar Dachs 
WASHINGTON, D. C. 
Southern Wholesalers, Inc. 
707 Edgewood St. N.E. 
George Nesline 
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CRITICAL RAVES 


PROMOTE THE GREAT RACE 


Great reviews of a motion picture 
offer a great source of material 
ins promoting the film. The rave re- 
views critics everywhere gave THE 
GREAT RACE’ give tremendous 
possibilities to exhibitors showing 
this attraction. You will be wise to 
utilize the applause represent- 
ed on this page to stir excitement 
and advance interest. There are 
many ways to use these review 
quotes. You can mount them on a 


40 x 60 board and display them in 
your lobby, or you can arrange 
them around the mobile shown on 
Pagel] of this pressbook. You can 
use them as tags on your news- 
paper ads and also as tags on 
radioandT.V.spots.Or,youcan put 
them out as a herald, or imprint 
them on table tent-cards. These 
are just a few of the many possi- 
bilities in these excellent boxoffice 


builders. 


HELP EXHIBITORS 


ade Always original, always inventive . . . outrageously 
funny ... superb entertainment. 
—Saturday Review of Literature 


* * * 
peelm: Supercomedy ... tun... you can't lose with a comedy 
like this. —Senior Scholastic 


* * * 


pte 'The Great Race’ is a very funny movie, so lovingly 
packed with gags that it must be seen twice... . 
—Seventeen 


* * * 


Bet Delightful spoof. —Parents' Magazine 


es * 
This one is fast, funny and wholesome... —McCall's 
* * * 


Filled with hilarious slapstick, marvelous tongue-in-check 

spoofs, wonderful chases and breathtaking feats of derring- 

do, this is a film that few will be able to resist... 
—Dateline Magazine 


* * * 


Rollicking gagged-up comedy about an old-time auto race 
from New York to Paris... a joy to behold... 
—TV-Radio Mirror 


+ * * 


A tour de force in exaggerated villainy for Lemmon... . 


Curtis is the perfect foil, . . . dedicated to the finest tradi- 


tions of comedy... —Chicago Sun-Times 


* * * 


Some of the most far-out gags ever put on film... 
—Fort Worth Press 


* * * 


ot ue Rare entertainment treat. —-Memphis Press-Scimitar 
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Completely exhausts an audience from laughter .. . the 
best so far... —Richmond News-Leader 


* * * 


Re Hilarious comedy. —Houston Chronicle 


* * * 
Extravagant with stunts, in itself a feat of slapstick... 
greatest pie fight of all time... —The Kansas City Star 
* * * 


Two-and-a-half hours of frantic merriment... 
—San Diego, Calif., Evening Tribune 


* * * 


Warner Bros.’ all-time terrific comedy... 
—Honolulu Star-Bulletin 


* * * 


Boisterous, uninhibited, outrageously funny .. . 
—Cleveland Plain Dealer 


* * * 


Destined to become one of the big film hits of the year... 
—The Hartford Courant 


* * * 


Laughter that rocks you until you ache . . . a king-size com- 

edy extravaganza . . . fantastically funny .. . a mad merri- 

ment... enormous humor... far-out adventure... 
—The Birmingham News 


* * * 


ey One of the funniest pictures ever made. 
—St. Louis Globe-Democrat 


* * * 


It is one of the all-time ‘'great' pictures of our time. . 
marvelous spoof... similar to ''Around The World In 80 
Days,"' but with more humor... 

—San Mateo, Cal., Times 


DYNAMIC NEW 


‘GREAT RACE’ 


MOBILE 
YOURS 
FREE 


Warner Bros. offers you an out- 


m SUUVAG ITE" 


siz5n3 Auoy 


standing showmanship boost for 
your GREAT RACE’ engagement 


—the sensational mobile pictured a 


here. The mobile comes in three 


poo seIeN 


colors, it's already strung and you 


merely have to hang it in your 


lobby. It's 12'/2 feet long, and 
two-sided so that patrons can see 


it coming and going. THE MOBILE 
IS YOURS FREE. Quantity limited, 


first come first served. Request 


wows yore 


right away from: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, K. Y. 
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+ + + + H H 


As a salute to you, the GREAT 
RACE showman, and the picture, 
too, there is now available a 
GREAT RACE’ special offer on 
heralds. It's the herald buy of a 
lifetime. You can get this rib-tick- 
ling, ticket - selling item at ONE 
PRICE that includes: 


e 1000 copies 


© Fully imprinted with name 
of theatre and playdate 


© Completely folded 


GREAT RACE’ herald comes in 
black ink on good quality yellow 
paper. Its an interest-booster 
that youd be smart to get around 

~~ town as soon as possible. Order 
today and put your RACE’ cam- 
paign on the right road. 
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Order the ‘GREAT RACE’ special 
from 
UNIVERSAL PRINTING CO., INC. 
: 288 Turk Street 
San Francisco, Cal. 
(415) 771-1661 


F.0.B. plant; shipping charges C.0.D.; check or money order 
must accompany order. 
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STUDY GUIDES AVAILA 
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Siberia, is set. Spying on their com- They're off Leading the race are heroes The Great Leslie (TONY CURTIS} ond In the western 4, suffragettes reporter Maggie Dubois (NATALIE WOOD} 
EMMON) ond his cide, Max (PETER Hezekiah (KEENAN WYNN) in thoir white Leslie Special, trailed by villains Prof stalls her Stanley Steamer entry She is rescued by Leslie, forced to use non: 
6. Fate and Max in their black Hannibal 6. mechanical horsepower when he runs out of gas. 


Belching black smoke, raised sight feet high. the nose-coned Hannibal ® charges In the town's salo er Lily Olay (DOROTHY PROVINE) sets off o hectic Reaching Alaska, heroes and villains floot across the Bering Strait, headed for 
into o western town. driven by Prof. Fate and Max, who are determined to win brawl by flirting camera is broken as Leslie is clobbered. Siberia, their cars frozen into o drifting iceberg. Maggie, Prof. Pate and Mox are 
‘wed at land ahead, but not the calm Leslie 


'The Great Race” by any means, 


Safe in Siberia, Leslie, Moggie and Hozekich argue the next move on “The Great Churning ocross Europe, the rocers reach Carpania, ruled by Prince Hapnick Maggie ond Hezekiah are also imprisoned by the General. His henchman, the 
Race, while Prof. Fate and Max shoot ahead. In Tobolsk, the local automobile (JACK LEMMON). General Kuhster (GEORGE MACREADY? arrests Prof, Fate, Baron Von Stuppe (ROSS MARTIN), aided by o polace guard (BILL BRYANT), 
society fotes them, after Maggie speaks Russion, planning to substitute him for the Prince, whom he resembles menaces them in the castle dungeon 
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ONE THOUSAND ‘RACE 


Here is a great calling-card among the teachers of your 
community—a study guide on good quality paper, with full 
text and photos about 'THE GREAT RACE’, and room at 
the lower edge of the back page for theatre imprint. Best 
of all, the study guides are FREE and available to you ina 
quantity of 1000. Youll do a lot to stir interest among the 
school set for your attraction by getting and using the guides 
TODAY. Request from: — 
Campaign Plan Manager 
Warner Bros. Pictures 


666 Fifth Avenue 
New York 19, N. Y. 


TWO SPECIAL TELEVISION FEATURETTES 
ADD SPECIAL SELL TO RACE CAMPAIGN 


Two talk-making featurettes are available which ‘RACE’ boasts the finest example in 
to ‘GREAT RACE’ exhibitors for planting on movie history. Any video outlet will want 
local television. Both featurettes are in black- to have these two offerings. Both featurettes 
and-white, with musical background and are COMPLETELY FREE. Request now from: 


narration, and each runs approximately four : 
: : Campaign Plan Manager 
minutes. Brief excerpts from the sound- 


Warner Bros. Pictures 


this page. One featurette is called “Villains”. 666 Fifth Avenue 
It proves the link-up between Jack Lemmon New York 19, N. Y. 
and Peter Falk of ‘THE GREAT RACE’ and 
their great cinematic forebears in dastardy. 


tracked films are shown in photo form on 


The other is called “Pies”. It is a witty, filmic 


exercise in the splashy art of pie heaving, of 


Villain Jack Lemmon taunts his great rival, 
hero Tony Curtis, to an end-all race to Paris 


Natalie Wood has caught one in the face and 
prepares to throw back the compliment 


Evil itself rides in the rocket carrying Lemmon 
and his devilish helper, Peter Falk 


Jack Lemmon, splurched from the front, is 
about to get a back-hand job in addition 


By land, sea and car, black-hearted Lemmon 
and Falk forge ahead to further villainy 


SEU UU 


2 The distinguished ‘GREAT RACE! jeehivebiai were pecdinéd by 
= Ronnie Saland of Professional Film Services, Inc. 


SUERTE TTT 


Tony Curtis ducks expertly while Natalie re- 
ceives the counter-reaction—all over her 


pace 15 


MODEL CAR RACING A | 


TO REACH TEEN 


No. 1307 


Aurora's No. 1307 set comprises two cars, two speed 
controls, 16 sections of track, powerpack, trestle posts 
and guard rails. List price is $24.95, “RACE’ exhibi- 
tors can obtain for $12.50. 


Here is an artist’s sketch of the window card 
RKO Theatres planted all around the metro- 
politan New York area for ‘GREAT RACE’ 
Handicaps tie-up with model racing spots. 


WIN FREE RKO MOVIE 


wos f he Great Race” 
Tony Curtis. Jack Lemmon 
NatalieWood 
at the RKO THEATRE 
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‘GREAT RACE’ ¢ 
from tie-ups mac 
car emporiums w! 
on the premises. 


The hottest sport and hobby in America today is mc 
car racing. There are now more than 2,000 cen 
where racing is done on a commercial basis. The sce 
you see on these pages of youngsters enthralled by 
zooming midgets are duplicated day and night all c 
the country. In addition, thousands of home sets 
sold each month for the whole family to enjoy. 


RKO Theatres in New York, for a series of early ‘GRI 
RACE’ dates, came up with a sizzling way to take 
vantage of the enormous interest in model cars. | 
circuit tied-up with neighborhood racing spots all ¢ 
the metropolitan area and arranged for the stagin: 
‘GREAT RACE’ Handicaps at various hours — the \ 
ners to receive passes to the picture. A simple idec 
but powerful, and the results in teenage and family 
tendance at “RACE’ in RKO theatres showed the effe 
This is something that ANY OTHER EXHIBITOR C 


DO IN HIS OWN SITUATION. Simply look around tc 


POWERFUL NEW WAY 


playdates can benefit 
ide with model racing 
yhich show this symbol 


for the model car racing emporium which uses the 
symbol, shown above, on its premises. The symbol 
means itis part of the best-run, best-serviced, most-active 
model car organization in the country, the American 
Model Car Racing Congress. They're on their toes and 
they'll work with you to mutual benefit. 


Another way to go is to promote or borrow, from a local 
toy or hobby store, one of the home sets put out by 
Aurora Plastics, Inc. Their layouts can be set up 
in your own theatre and you can stage your own 
‘GREAT RACE’ Handicaps. The sets can also be used 
for attention-getting giveaways in tie-ups with news- 
papers, deejays and so on. "GREAT RACE’ exhibitors 
may obtain a 50% discount from Aurora directly, 
through special arrangements made by Warner Bros. 
Either way you decide, you have a crowd-pulling de- 
vice for great boxoffice with "THE GREAT RACE’. 


MARKET FOR ‘RACE’ 


No. 1302. 


Aurora's No. 1302 set comprises two 
speed controls, 12 sections of track in 
different shapes, powerpack, trestle 
posts. Listed at $19.95, available to 
‘GREAT RACE’ showmen at $10.00. 


For further information about 
American Model Car Racing Congress: 


Frank Baldwin 
Director of Sales Promotion 
American Model Car Raceways, Inc 
8447 Wilshire Boulevard 
Beverly Hills, Cal. 
(213) 653-353 


*% x * 
For further information about 
home racing sets: 

Dick Schwarzchild 
Director of Sales Promotion 
Aurora Plastics, Inc. 

44 Cherry Valley Road 
West Hempstead, L. I. 
(516) IVanhoe 3-8600 
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GET READY with ‘RACE Radio Spots 


The zaniness and comedy of 'THE GREAT RACE are caught in one 
of the funniest sets of radio spots ever put out for a motion picture. 
The laughier is catching and your patrons will howl with delight 
at the spots consisting of laughter interspersed with clever chatter 
about the film. GET READY for big business. Plan your radio cam- 
paign today. The set consists of four spots and is FREE upon re- 
questi to: 

B. G. Charles, Inc. 

580 Fifth Avenue 

New York, N.Y. 


GET SET with ‘RACE’ Trailers 


TEASER TRAILER 


Your patrons will be sold immediately 
via the lively teaser trailer Warner 
Bros. made ready for ‘THE GREAT 
RACE’. The teaser trailer was designed 
for creating vast interest weeks before 
your attraction opens. You owe it to 
yourself to get the trailer working for 
you right away. Order today from your 
Warner Bros. Branch Office. 


PRODUCTION TRAILER 


Like everything else Warner Bros. 
put at your disposal for 'THE GREAT 
RACE’, the production trailer is an 
effective and immediate means of 
creating instant interest in your at- 
traction. The glorious color trailer 
deftly covers the highlights of the 
film. Plan to get the two trailers on 
your screen well ahead of playdate. 
Order today from your Warner Bros. 
Branch Office. 


GO ‘with RACE’ Television Spots 


'THE GREAT RACE is a fantastic visual experience and the fele- 
vision spots Warner Bros. has prepared for your video campaign 
capture the fun and excitement of it all. Your patrons will be sold 
right away by this set consisting of five spots—each one different 
=each one a show in itself. Take advantage of the visual allure of 
‘THE GREAT RACE’. GO for a boxoffice bonanza. Send today for 
the FREE TV spofs in color or black and white. Request from: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N.Y. 


PAGE 1 8 


.S. COLOR 


Following the hearty reception from exhibitors for the 
MY FAIR LADY’ color photos in 8 x 10 inch size, 
Warner Bros. continues the new showmanship service 
with another full-color set for ‘THE GREAT RACE’. As 
before, the complete set is available from National 
Screen Service at standard prices. Six of the 12 items 
in the set are shown here. Order the full set TODAY 


and see for yourself what a great theatre assist you 


can have for your GREAT RACE date. 


Open-End Radio Interviews 
With ‘RACE’ Personalities 


Exciting personalities make for ex- 
citing interviews — and the top- 
flight talent of ‘THE GREAT RACE’ 
enables Warner Bros. to offer you 
a sparkling array of radio inter- 
views your deejays will want to 
have—to put on the air—and use 
again and again. Your patrons will 
get a charge out of listening to the 
clever and informative chatter of 
stars Jack Lemmon, Tony Curtis, 
Natalie Wood and Academy 
Award - winning composer Henry 
AAancini. There are few radio inter- 
views that can equal these in terms 
of arousing advance interest in a 
picture. The four - segment inter- 
view album is yours FREE. You'll be 
missing a bet if you don't start plan- 
ning this promotion well in advance 
of opening. ORDER TODAY. Re- 
quest from: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


Great Personalities Discuss 
“The Great Race” 


OPEN-END INTERVIEWS 


LOBBY RECORD LURES THEM 
WITH LAUGHS AND MUSIC 


Like all the rest of the fine promotional materials Warner Bros. 
has prepared for your 'GREAT RACE' playdates, the special 
lobby record captures the comedy and the excitement of the 
film and provides a tremendous pre-sell for your attraction. The 


first side of the disc is three minutes of uproarious laughter inter- 


spersed with clever chatter about the film. The other side has 


Henry Mancini and his orchestra doing the film's lovely and 
melodic hit song, "The Sweetheart Tree.’ You should plan to 
get this one going immediately. The special lobby record is 
FREE upon request to: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


ATTRACTIVE SOUVENIR BOOK 
GIVES BOOST TO ‘RACE’ DATES 


The first-rate ‘GREAT RACE’ souvenir book shown 
here will be snapped up by your patrons if you offer 
it to them. You will benefit greatly ...in terms of a 
point-of-sale display ...in terms of the word-of-mouth 
gained by the added exposure ... and from an 
extra margin of profit. The publisher and distribu- 
tor of the knockout ‘RACE’ soft-cover book has priced 
it for fast sales in your lobby. If the firm does not 
contact you directly, Warner Bros. suggests you 
initiate the contact yourself for all the obvious 


advantages. Get in touch with: 


Sidney Beckerman 
Alsid Distributors 
165 West 46th Street 
New York, N. Y. 


CI 7-1045 


ERE RE De Ree RE Te 


A BAe Rey SS oN Bb EE AS RIE RIE ey Bg i tA ME AE A ns SG Hy 


Go BER Eile BRB Ys wie aR ae WR Re lpn Pe RR a aR eR ARES ee oe 


pe CRNA GY LIE ALLIS SABE LIES 


Behind-The-Scenes ‘Great Race’ Trailer 
Sells Zany Comedy And Excitement... . 


The behind-the-scenes color trailer Warner Bros. prepared for 'THE GREAT RACE' is 
one of the most effective come-ons ever. The five-minute trailer completely captures 
the action, beauty and excitement of the production ... and shows your patrons HOW 
it was achieved. Exhibitors showing 'THE GREAT RACE' won't want to miss out on this 
sure sell. Any video outlet in town should be glad to show it... more than once... 
to their—and your—patrons. Your customers will enjoy it both because it's a comic 
and visual treat, and because they will appreciate the ‘in’ feeling of seeing how it was 
created. Their anticipation will create great expectations for your box-office. THE 
TRAILER IS COMPLETELY FREE, but you will have to return it after use. ORDER TODAY 
FROM: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 
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THE CREDITS 


Produced by Martin Jurow 


Dipected py Soi: sae ee ee Blake Edwards 
emmen play «Oy ce. chy Rin eaaCorah cakes Arthur Ross 
STORY soccer rienaegn Blake Edwards and Arthur Ross 


Russell Harlan, A.S.C. 


Fernando Carrere 


Director of Photography 
Production Design 


Me eee ee er, Ralph E. Winters 
SOUNG ah icone ee oy ee M. A. Merrick 
Set: Decorator’. 24......22 5.4) George James Hopkins 


Special Effects 


AN a aap aC mee Danny Lee 
Film Effects 


Linwood Dunn, A.S.C. 
and James Gordon, A.S.C. 


Hermes Pan 


JACK LEMMON 


Choreography by 
Dialogue Supervisor Betty Abbott 
Assistant Directors Clem Beauchamp, 

Jack McEdwards, Charles Hansen 
2nd Unit Photography........ Harold Wellman, A.S.C. 
Music by Henry Mancini 


Songs: ''The Sweetheart Tree," 
and ''He Shouldn't-a, Hadn't-a 
Oughtn't-a Swang On Me'' 


PETER FALK 


THE BILLING 


Warner Bros. 


Pictures Presents 


NATALIE WOOD 
in 
A Blake Edwards Production 
“‘THE GREAT RACE” 


Co-Starring 


25% 
5% 

TONY CURTIS 

100% | 


50% 
100% 


KEENAN WYNN 


7) Le err ee Rm ee Johnny Mercer 15% 
Music by sc. ee Te Re Ae Henry Mancini |, Guest Stars 
Miss Wood's Clothes by 5.c.ccccccscs cies: Edith Head | ARTHUR O'CONNELL aS op 
Costumes Designed by oo... occcccccceee Donfeld | Bae 
Hair Styles for Miss Wood | VIVIAN VANCE 73% 
oe | RRR CROMEED Tt ne be Nee Sidney Guilaroff | DOROTHY PROVINE 715% 
akeup Supervisor ........0......... Gordon Bau, S.M.A. of 
Supervising Hair Stylist ...... Jean Burt Reilly, C.H.S. | LARRY STORCH = ‘i 
Decorative Consultants 00.00. Reginald Allen | ROSS MARTIN 19% | 
and Jack Stevens | With 
MARVIN KAPLAN 20% 
Bat es THE CAST 
Panavision® 15% 
Music by 
edie paaneinn 12m% |} JACK LEMMON... ee 
A Patricia-Jalem-Reynard Production TOG Rep in tergrehenste eae Nese athe tane th: aac aise sis 
Seréenplayiby= wats eee a ee OC INANE VV) Oa esr he. als ols -e anes 
Blake Edwards and Arthur Ross 15% = 
Produced by iS 
Martin Jurow 15% Ome ce es seccenaeeewscnpeesneneeasiones sie 
Directed by f° 5 Saye cae SR a Henry Goodbody 
| pigs Eem de 15% 1 VIVIAN VANCE 2 Hester Goodbody 
DOROTHY PROVMINE cose a Lily Olay 
Weds GS 8S 6 0 Gee er ee Rolfe Von Stuppe 
KLAR US IRAPIOAIN ioc ots cise sue vnecevti coe Frisbee 


George Macready 


POM Ec Mee ac dnanaecitancekssctanee: Mayor of Boracho 
Ee | Senge ee peer MI Mi pi I Ben. ip Sheriff 
Wralligny Bryants. 0.22 5.4 63... 3 Baron's Guard 


Ken Wales 


THE SYNOPSIS 


(Not For Publication) 


The explosive twang of Professor Fate’s (JACK LEM- 
MON) crossbow shoots a giant arrow that rips a hole in the 
balloon carrying The Great Leslie (TONY CURTIS) to soar- 
ing new heights in daredeviltry. Extricating himself from a 
straitjacket and seizing a parachute pack from the balloon, 
Leslie floats safely to earth. The balloon crashes on Fate and 
his assistant Max (PETER FALK). 

Thus an early 1900 stage is set for the wildly imaginative 
and frantic adventures in rivalry of the Great Leslie and the 
nefarious Fate. 

Sworn to beat Leslie in the big auto race from New York 
to Paris, Fate builds himself a malevolent black car to com- 
pete against Leslie’s gleaming white car. 

Maggie Dubois (NATALIE WOOD), a grimly determined 
female who smokes cigars, joins the race as a reporter for the 
New York Sentinel. Fate eliminates other competitors by 
mysterious explosions and flying wheels. Maggie eliminates 
herself when her Stanley Steamer roadster breaks down in the 
desert. 

Maggie persuades Leslie to let her accompany him and 
his associate Hezekiah (KEENAN WYNN), to the next rail- 
road stop. She brings along pigeons for messages to her editor 
(ARTHUR O'CONNELL), a man plagued by a feminist wife 
(VIVIAN VANCE). 

Fate and Leslie arrive at a prairie town, neck-and-neck in 
the race. Fate steals Leslie’s gasoline and drives off. Leslie, 
unable to find gas, continues on the run, his car pulled by 
horses. Maggie convinces Leslie to let her go on with him. 


The next time we see Leslie and Fate, they are in an icy 
wasteland of the far north. The two cars are side by side in a 
raging storm. The following morning they discover that they 
are adrift on an iceberg. Fate and Max conceive of an icy 
ending, Maggie cooks a meal and Leslie announces that they 
will reach land before the iceberg melts. Safe on the Siberian 
coast, Fate, who believes Maggie will bring him luck, seizes 
her and escapes. 

At Potzdorf in Carpania, Leslie and Hezekiah are greeted 
by General Kuhster (GEORGE MACREADY), who escorts the 
guests to Prince Hapnik. The prince looks exactly like Fate. 
Fate, along with Maggie and Max, has been arrested by Baron 
Von Stuppe (ROSS MARTIN), who obviously has some nasty 
plot up his gauntlet. The plot becomes clear as the baron 
drags the drunken prince off to a castle dungeon and proceeds 
to substitute Fate for his royal highness, intending to crown 
him king so that the baron can take over the country. 

Leslie is arrested and threatened with hanging by the 
phoney new Prince; Hezekiah is on the rack; Maggie is in the 
hands of the baron. Max helps Leslie escape and they go 
off to rescue everybody. 

The race is on again, Leslie and Maggie battling like lovers 
every kilometer of the way. 

In Monmartre, they are still arguing. The Eiffel Tower is 
only yards away. Leslie stops the car to tell Maggie he loves 
her. He tells her that winning the race can wait while he kisses 
her. Fate streaks by to win the race .. . or does he? 


(Running Time: 153 Minutes) 
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Dell And Goiden Books 


Exhibitors showing ‘THE GREAT RACE’ will pick up 
a lot of boxoffice extras through the three soft-cover 
books shown on this page. Dell has put out a hand- 
some edition of the ‘GREAT RACE’ story in novelized 
form which serves as your entry to popular readership. 
The paperback edition is sure to be a smash hit and 
a fine pre-sell to head you toward a boxoffice 
bonanza. The juvenile and teenage market has been 
covered by Dell’s comic book . . . which colorfully 
catches the action and excitement of ‘THE GREAT 
RACE’... and by a fun-to-read, fun-to-look-at book 
by Golden Press which carries through the art motifs 
of the whole campaign for the picture. ‘THE GREAT 
RACE’ is film enjoyment for the whole family and 
these books appeal on all family levels... thus giving 
you excellent exposure. Every alert showman, with 
an eye to the huge boxoffice potential of ‘RACE’, will 
want to contact local distributors and jobbers to see 
that the paperbacks are installed in racks all over 
town to coincide with ‘RACE’ playdates. 


This is Dell's colorful and exciting 
‘GREAT RACE' comié book, geared to 
the juvenile and teenage market. 


Are Off And Running 
With ‘Great Race’ 


This is the attractive Dell soft-cover 
edition of ‘THE GREAT RACE' that is 
being read by thousands of people 
throughout the country. 


Thousands of book racks throughout the country 
carry this fun-to-look-at, fun-to-read book by Golden 
Press which carries through the art motifs of the 
whole campaign of the picture. 
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SUPPLEMENTARY 


PETER FALK- KEENAN WYNN ARTHUR O1COMNELL VIVIAN VANCE ROTH PROVING: LARRY STORCH i ite “a a 
ee eco SUE EDWAROS. TECHNICOLOR  PANAVISION™ FROM WARNER BROS. 


MAT 505 — 5col. x 87 inches (620 lines) 
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PEER at AEENAN WYNN, ARTHUR QJUONNELL VIVIAN VANCE: DOROTHY PROVINE: Ry SOR ROSS MART “@ 
j ee fe KK eae ie “TECHNICOLOR- _PANAVISION: "FROM ‘WARNER BROS. LHEAR THE NEW SONG HIT "THE SWEETHEART TREE"| 


MAT 306 — 3 col. x 5% inches (225 lines) 


a ALA. KEENAN WYNN ARTHUR OUCONNELL VIVIAN VANCE-DOROTHY PROVINE:-LARRY STORCH Rod MARTIN ss @ 
ne retes 9 sLake eonR0S TECHNICOLOR - PANAVISION FROM WARNER BROS. 


MAT 406 — 4 col. x 7% inches (400 lines) 
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B. G. Charles, Inc. 


ORDER BLANK 580 Fifth Avenue 


New York, N. Y. 


Please send me sets of the FREE radio spots for "THE GREAT 
for FREE RACE' described on Page !8 of the pressbook. 


‘GREAT RACE’ 


Radio Spots 


Tony Curtis: Jack Lemmon 
Natalie Wood 
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The Great Pie Fight...The Mad Automobile Race...The Western 
Saloon Brawl...The Sheik’s Tent...The Devilish Dirigicycle...The 
Fiend’s Dungeon...The Sinking Ilceberg...Some of the gems in 


The greatest comedy of all time! 


PERN EAN WAHL ONE VAN ANCE OURO PRE: WRRSTORLH- ROS WARE 


With MARVIN KAPLAN + Music by HENRY MANCINI * A PATRICIA-JALEM-REYNARD Production - Screenplay by ARTHUR ROSS - Directed by BLAKE EDWARDS wr 
Produced by MARTIN JUROW: TECHNICOLOR® PANAVISION® FROM WARNER BROS. BS 


MAT 405 — 4 col. x 11% inches (652 lines) 


ORDER BLANK for FREE ‘GREAT RACE’ ACCESSORIES 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 
Please send me the following FREE accessories described in ‘THE GREAT RACE’ pressbook: 
Mobile (Page 11) Special Publicity Mat No. 2 
(Cartoon for Coloring (Page 6) 


1000 Study Guides (Page 14) 
Two Television Featurettes (Page 15) 3 
a Special Publicity Mat No. 3 
Set of Television Spots (Page 18) ; (Natalie Wood Fashions) (Page 6) 
Four-Part Open-End Interview Disc (P. 20) ae 
Two-Part Lobby Record (Page 20) ee Publicity sah No. s 
Behind-the-Scenes Trailer (Page 21) aie el aEe ? 
Special Publicity Mat No. 1 Special Publicity Mat No. 5 
(The-Story-in-Pictures) (Page 4) (Astonishing Autos) (Page 5) 
Theatre 


Jack Lemmon - Tony Curtis 
Natalie Wood 
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The Great Pie Fight...The Mad Automobile Race...The Western 
Saloon Brawl...The Sheik’s Tent...The Devilish Dirigicycle...The 
Fiend’s Dungeon...The Sinking Iceberg... Some of the gems in 


The greatest comedy of all time! 


PETER FALK- KEENAN WYNN: ARTHUR C'CONNELL:VIVIAN VANCE: DOROTHY PROVINE: LARRY STORCH 
Srecnlay PAETHLR ROSS" PFOA Ged Bp MARTINGUROW © Giteded byBEARE EDWARDS HARTER SN mT°TI OETA TE] 


RSS MARTIN Screenplay by ARTHUR ROSS Produced by MARTIN JUROW Directed by BLAKE EDWARDS 
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